
             

                                                           
1 RED C interviewed a random telephone sample of 750 parents of dependent children under the age of 18. 

Interviewers are nationally representative by gender, age and social class. The margin of error on the sample size is 

+/- 3.7%. Fieldwork was conducted 12
th

 – 14
th

 September and 19
th

 – 21
st
 September.  

2
 BAI Consultation document:  http://www.bai.ie/wordpress/wp-content/uploads/BAI-CCC-Consultation-

Document_vfinal_BF.pdf.  

http://www.bai.ie/wordpress/wp-content/uploads/BAI-CCC-Consultation-Document_vfinal_BF.pdf
http://www.bai.ie/wordpress/wp-content/uploads/BAI-CCC-Consultation-Document_vfinal_BF.pdf
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3  Ipsos Mori (2008) Children’s Advertising Code Attitudinal Survey conducted on behalf of the Broadcasting Commission of Ireland. www.bai.ie 

http://www.bai.ie/
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Media queries to  
Caroline Cullen, Communications Manager, Irish Heart Foundation 
Direct line: 01-6346908 Mobile: 086-6049282 

Daniel Meister, Communications Officer, NYCI 
Direct line: 01-425 5955 Mobile: 087-781 4903 Email: communications@nyci.ie 

http://www.irishheart.ie/iopen24/marketing-unhealthy-foods-children-t-38_263.html
http://www.irishheart.ie/iopen24/marketing-unhealthy-foods-children-t-38_263.html
http://www.childrensfoodcampaign.com/
mailto:carys@childrensrights.ie

